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Introduction

The production of plastic started in the 1950s. Today, based 
on some estimates, nearly 300 million tons of plastic are 
produced every year. The reason for plastic’s popularity lies 
in its superior features in terms of durability, malleability 
and price, especially when compared to other fossil raw 
materials. 

However, environmentalists and consumers have grown 
increasingly concerned about the damage plastic may be 
causing  to the Earth’s fragile ecosystem, and discussion 
around the topic is increasing across different channels. The 
overall attitude is that plastic is the enemy. It is seen more 
as an unnecessary product and waste than as a useful 
commodity. Based on social media discussion, there is a 
strong trend to reduce the amount of plastic.  

There are two clear themes that dominate the plastics 
discussion: the utilization of single-use plastic and the 
recyclability and reusability of plastic. Both have continued 

to receive a large amount of attention 
over the last few months, with 

evidence of past measures 
already taking some effect.  

Pressure from citizens and social media is reflected in 
the action taken by the public and corporate sector. New 
technologies are being developed, for example, to manage 
plastic waste and turn it into new business opportunities.  

In October 2018, M-Brain released a Plastics Review which 
focused on the voice of consumers and how the industry 
as well as governments are reacting to this voice in Finland 
and around the globe. We looked at four areas of plastic 
usage in detail: plastic packaging, microplastics, single-use 
plastics and thermoplastics. The feedback was positive: 
“The report was an extensive and well-assembled entity 
that provided a lot of information about plastic in one well 
thought-out package”.  

Our analysts have continued to follow the topic of plastic, 
and gained deeper insight in the different positions and 
perspectives that should be considered when talking about 
plastic and its future. This white paper has been written 
to give you a chance to benefit from this knowledge; it 
offers you an easily digestible information package on how 
plastics are perceived in the media and how this discussion 
has evolved over the last few months. Enjoy! 
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The Plastic Dilemma Is 
Prompting Action Around the 
World 

Movement against 
plastic bags and single-
use plastics intensifies

The movement against single-use plastics started to gain 
ground like a storm about a year ago. Towards the end of 
2018, more and more countries and cities have joined in, 
with Japan, Thailand, South Korea, Peru, Catalonia, Bali, 
Uruguay and Azerbaijan being the most recent countries 
or regions implementing restrictions. Meanwhile, the 
forerunners’ appetite is growing: Britain is considering 
to double the already set tax on single-use plastic 
bags. In New Zealand, major supermarkets carried out 
the plastic bag ban proactively, six months prior to the 
official date.  

Bans starting to  
show effect

In October 2018, M-Brain documented the trend to ban the 
use of plastic bags, while now it is time for some results. For 
instance in Australia, the two largest supermarket chains, Coles 
and Woolworths, implemented a nationwide ban on plastic 
bags almost overnight on July 1st. Within a few months, they 
managed to cut the usage of plastic bags by 80%, stopping 
the consumption of 1.5 billion bags. Taiwan reports the same 
number of bags saved since a ban was implemented in 
January 2018. (Sources: SBS News, Taipei Times/Taiwan)

The heated discussion around plastic continues, and much has already been achieved. There 
is an almost worldwide consensus about the necessity to restrict single-use plastics, and new 
countries are implementing bans, taxes and other restrictions as we speak. Also, discussion 
on recycling and plastics reuse has increased, taking attention from biodegradable options.

https://www.sbs.com.au/news/australia-wide-ban-leads-to-80-per-cent-drop-in-plastic-bag-consumption
http://www.taipeitimes.com/News/taiwan/archives/2018/12/23/2003706648
https://twitter.com/SBSNews/status/1069156215090044928?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1069156215090044928&ref_url=https%3A%2F%2Fwww.inquisitr.com%2F5198911%2Faustralia-plastic-bag-usage-ban%2F
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 » The European Union’s legislative 
action to ban the sales of certain 
single-use plastic products such as 
straws and cotton buds contributed 
the most to the increase of discussion 
on single-use plastics in the fall 2018. 
The highest peak in the discussion 
was seen in late October when the 
European Parliament voted in favor 
of the ban. Consumers welcomed 
these measures and praised them as a 
necessary step to curb ocean pollution.

 » The decision by the EU to ban 
single-use plastics was also noted 
and viewed positively outside of 
Europe. Governments all around 
the world were asked to follow 
suit and to impose similar bans.

 » Another, albeit slightly smaller, 
peak in the global discussion was seen 
at the turn of the year. It was caused 
by bans imposed on single-use plastics 
in the Indian state of Tamil Nadu, in 
Bali, and South Korea, among others.

Debate on single-use plastics
In the fall 2018, bans on single-use plastics temporarily 
dominated discussion around plastics in social media. Thanks 
to the actions taken by the European Union, the volume of 
discussion multiplied both in English and in Finnish compared to 
the previous quarter. By the end of the year, however, the focus 
shifted towards other plastics related topics.

V O I C E  O F  C O N S U M E R
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http://twitter.com/RichardsonMilie/statuses/1055117376927215616
https://twitter.com/GiovanniToschi/statuses/1081859043130597377
https://twitter.com/AUThackeray/status/1079756937258885122 
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https://twitter.com/HeidiHautala/statuses/1075404229395779585
https://twitter.com/MariPantsar/statuses/1055318055826317312
https://twitter.com/piainen/statuses/1055317732952956934
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Focus is shifting 
towards recycling and 
reusing, even to the 
old milkman model

M-Brain’s research in October 2018 indicated strong activity 
in innovating with new alternatives for plastic. A range 
of manufacturers were taking action  to come up with 
biodegradable packaging, with material being derived from 
e.g. milk proteins and various plant-based products. 

At the end of 2018, a new study revealed environmental 
problems with replacing plastic with alternative materials. 
Prepared by Franklin Associates for the American 
Chemistry Council (ACC), the study found that the use 
of alternative materials leads to an increase in water 
and energy consumption, solid waste, greenhouse 
gas emissions and ozone depletion, to mention 
a few. In addition, some industry players are 
stating that there is a danger that bioplastics 
will compete for the same raw materials with 
food production. (Sources: Plastics Technology, 
Print&Media)

More and more attention and financing is 
directed towards innovation in recycling 
and fostering the use of recycled plastics. 
What is new, or rather old, is the return of 
the ‘milkman model’, where the consumer 
buys the milk but the bottle is owned by the 
milk company. The model was introduced 
with strong brands at the World Economic 
Forum at Davos in January 2019, and the 
actual launch of the US recycling company 
TerraCycle’s Loop concept will happen this 
spring in the US and France, covering 300 
products from the likes of Carrefour, Coca-
Cola, Danone and Nestlé. (Sources: GreenBiz, 
New Zealand Herald)

Developments in 
bioplastics continue

Although the negative impacts of bioplastics have gained 
attention, developments within the field continue. In 
Japan, the government has even set a separate target for 

bioplastics as part of its wider plan to reduce plastic waste 
by 25% by 2030. The government targets to increase the 
utilization of plant-based bioplastics by nearly 30 times, to 
2mn tons by 2030, albeit admits that the target is “very 
ambitious” and “really tough to achieve.” (Source: Japan 
Times)

In addition, new bio-based materials are starting to move 
from the development phase to the market. For instance, 
the first milk casein –based films from French Lactips are 
about to be industrialized this year. (Source: Plastiques & 
Caoutchoucs)

https://plastics.americanchemistry.com/Reports-and-Publications/LCA-of-Plastic-Packaging-Compared-to-Substitutes.pdf
https://www.ptonline.com/columns/new-study-refutes-negative-environmental-impact-of-plastics-packaging
https://www.greenbiz.com/article/loops-launch-brings-reusable-packaging-worlds-biggest-brands
https://www.nzherald.co.nz/world/news/article.cfm?c_id=2&objectid=12195855
https://www.japantimes.co.jp/news/2018/10/14/national/japan-eyes-reducing-amount-plastic-waste-much-25-2030/#.XFOzdVwzbIU
https://www.japantimes.co.jp/news/2018/10/14/national/japan-eyes-reducing-amount-plastic-waste-much-25-2030/#.XFOzdVwzbIU
http://www.plastiques-caoutchoucs.com/Lactips-la-creme-des-films.html
http://www.plastiques-caoutchoucs.com/Lactips-la-creme-des-films.html
https://twitter.com/laurenfphipps/status/1088488405564944384
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 » The debate on biodegradable plastics 
was very limited both globally and in Finland. 
At the end of the year 2018, the discussion 
in English was enlivened by the news that 
researchers at Tel Aviv University had managed 
to develop biodegradable plastics from micro-
organisms that feed on seaweed. Most of the 
debate in Finnish had to do with Sulapac’s 
innovation, a biodegradable wood-based straw 
that was developed together with Stora Enso.

 » Among consumers, biodegradable plastics 
are often seen as an ecological alternative to 
plastics and thus a solution to the problems 
caused by plastic waste. However, awareness 
of both the importance of recycling and 
the problems of biodegradable plastics has 
increased. Therefore, despite approving reactions 
to new innovations regarding biodegradable 
alternatives, there is now a growing tendency 
to favor recycling as a more sustainable way 
to address the problems caused by plastics.

Debate on biodegradable plastics
Discussion on biodegradable plastics in social media is mostly 
restricted to new innovations by companies that come up with 
solutions to replace the use of plastics. Although discussion 
increased by volume both in English and in Finnish compared to 
the previous quarter, it remained very limited in scope.

V O I C E  O F  C O N S U M E R
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https://twitter.com/kiranshaw/statuses/1077924116089487362 
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https://twitter.com/ElinaLappalaine/statuses/1069850277925306368 
https://twitter.com/jmaarnio/statuses/1070031796597862402 
https://twitter.com/JussiAiraksinen/status/1070206245007691781 
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U S  |  Plastic foam food container ban becomes effective in NYC. Read more

P E R U  |  starts to regulate single-use plastic. The law applies to plastic industry, shops and end users. Read more

U R U G U AY  |  Decree for sustainable use of plastic bags is published. The law bans manufacturing, imports, distribution, 
sales and delivery of bags that are not biodegradable or compostable.  Read more

E U  |  Agreement on list of single-use plastic items expected to be banned from 2021. Read more

U K  |  Government to tax non-recycled plastic packaging. The tax is set to come into force in April 2022 and the aim is 
reduce ocean waste. Read more

S PA I N  |  The Spanish region of Catalonia has approved plans to ban the use of single use plastic packaging from 2021. 
Read more

L U X E M B O U R G  |  No free plastic carrier bags from 2019. Read more

H U N G A R Y  |  Hungarian government has decided to scrap a planned increase of the product fee imposed on plastic 
bags. Read more

A Z E R B A I J A N  |  Free distribution of plastic bags in shops to be banned. Read more

T H A I L A N D  |  Government announces action plan to ban single-use plastic bags. Read more

M A L AY S I A  |  New regulations to be imposed on processing of plastic waste. Read more

I N D O N E S I A  |  Bans single-use plastic bags in January 2019. Firms that supply such plastic bags to be liable for a fine. 
Read more

J A PA N  |  Presents proposal for reduced use of one-time plastic products. Read more

S O U T H  K O R E A  |  Supermarkets and retailers to be banned from using plastic bags. Read more

N E W  Z E A L A N D  |  Single-use plastic bags ban carried out six months prior. Customers will be given the option to get a 
black reusable bag priced at NZD 1 and replacement will be free if it get worn out. Read more

Global regulation | Restriction on the use of plastics  

https://www.nytimes.com/2018/12/31/nyregion/styrofoam-ban-new-laws-ny.html 
https://elcomercio.pe/peru/aprueban-ley-regulara-plasticos-peru-noticia-584604
https://www.elobservador.com.uy/nota/habra-multas-de-hasta-11-millones-para-quienes-incumplan-ley-de-uso-de-bolsas-plasticas-2019110185311
https://www.di.se/hallbart-naringsliv/snart-adjo-till-frigolitmuggar-i-eu/
http://www.cityam.com/267589/new-plastics-tax-help-clean-up-britains-wildlife
http://quiosco.expansionpro.orbyt.es/epaper/xml_epaper/Expansi%C3%B3n/15_11_2018/pla_3636_Catalunya/xml_arts/art_16749189.xml
https://www.wort.lu/de/lokales/abschied-von-der-plastiktuete-5c24cd88182b657ad3b9c9b2
https://mfor.hu/cikkek/vallalatok/orulhetnek-a-boltosok-csalodnak-a-zoldek-nem-vezetik-be-a-brutalis-zacskoadot.html
http://www.1news.az/news/skazhem-druzhnoe-net-polietilenovym-paketam-pochemu-eto-vazhno-i-horosho-foto-video
https://www.bangkokpost.com/news/general/1601914/war-set-to-be-waged-on-plastic
https://www.channelnewsasia.com/news/asia/malaysia-world-plastic-waste-recycling-china-11048810 
https://www.thejakartapost.com/news/2018/12/18/jakarta-to-draft-regulation-that-fines-retailers-up-to-rp-25-million-for-using-plastic-bags.html
http://mainichi.jp/english/articles/20181031/p2a/00m/0na/024000c
https://en.yna.co.kr/view/AEN20181231120200315
https://www.stuff.co.nz/national/109687711/singleuse-plastic-bags-no-longer-in-new-zealand-supermarkets
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Alliances and Cooperation 
Models Are Arising to Promote 
Circular Economy

Rising awareness and pressure from consumers have led companies to resort to new 
forms of alliances and cooperation in a short period of time. They are all focusing on circular 
economy, in particular, aiming to help establish a practice for recycling and reusing to close 
the plastics loop.

A strikingly unanimous consensus in trying to solve 
the plastic dilemma has emerged among the plastic 
value chain players as well as governments globally. 
A wave of major stakeholders around the globe 
have joined in newly formed alliances, all of 
which have goals to increase circular economy 
models around plastic. 

The alliances are formed to combine forces 
to come up with solutions and models to 
minimize and manage plastic waste, as well 
as to promote solutions for used plastics 
by helping enable a circular economy. The 
consensus to close the loop of plastic is 
strong, with various goals being set to 2025. 

New Plastics 
Economy Global 
Commitment

The UK-based Ellen MacArthur Foundation and 
the United Nations initiated the formation of the 
New Plastics Economy Global Commitment, which has 
already gained the support of 250 organizations including 
packing manufacturers, governments and major food 
and beverage firms, with more signing up. The initiative 
addresses plastic waste and promotes a circular economy, 
calling for 100% of plastic packaging to be recycled, 
reused or composted by 2025. It requires increasing the 
use of reusable packaging, ensuring the circulation of 

https://newplasticseconomy.org/projects/global-commitment
https://newplasticseconomy.org/projects/global-commitment
https://twitter.com/NewPlasticsEcon/status/1064845061609979905
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plastic via recycling and reuse, and terminating the use of 
unnecessary plastic packaging. 

The participating companies represent 20% of the plastic 
packaging produced globally, and include the likes of 
L’Oréal, Nestlé, Coca-Cola FEMSA, H&M, Johnson & 
Johnson and Unilever. The signers set their specific goals 
and provide progress updates annually. As a separate 

example, Danone has announced a range of steps to 
ensure that its packaging becomes 100% circular by 
2025. (Sources: FashionNetwork - France, FoodBev Media, 
Compelo, Cosmetics Business)

Circular Plastics 
Alliance

At European level, the European Commission formed 
the Circular Plastics Alliance to foster recycling of 

plastics in the region. It involves voluntary, short-
term and coordinated investments and action, 

covering plastic waste collection, investments in 
recycling and sorting facilities, as well as design 
standards to recycle plastic products. It also 
aims to report on any obstacles standing in 
the way of attaining the objective of having 
at least 10mn tons of plastics recycled into 
new products in the EU market by 2025. The 
alliance comprises key industry stakeholders 
from across the plastics value chain. (Source:  
European Commission, press release)

Alliance to End 
Plastic Waste 

Yet another alliance was formed by nearly 30 
companies from the plastics and consumer 
goods value chain around the world. The 
Alliance to End Plastic Waste (AEPW) aims to 
develop and scale solutions to remove plastic 

waste from ending up in the environment. In 
the coming five years, the alliance aims to invest 

EUR 1.30bn in innovations that ease the recovery 
and recycling of plastics, as well as infrastructure 

development to boost recycling and manage waste, 
mainly in Africa and Asia. The alliance will also work on 

education as well as cleaning up highly polluted areas. 

Of the alliances, AEPW has encountered criticism in the 
media. The critics note that the founders, which include 
e.g. Dow, Veolia, Shell, SABIC, P&G, LyondellBasell, 
Henkel, ExxonMobil, Covestro, Braskem and BASF, 
largely contribute to plastic pollution themselves and are 
currently heavily investing in new plastic production plants. 
Furthermore, the alliance does not list reducing plastic 
production among the solutions. (Sources: Business Wire - 
Global, The Guardian)

https://twitter.com/gillfruin/status/1087440695974154246
https://fr.fashionnetwork.com/news/Marques-de-la-mode-et-de-la-beaute-s-engagent-contre-la-pollution-plastique,1029915.html
https://www.foodbev.com/news/250-organisations-join-forces-to-tackle-plastic-waste-levels/
https://www.compelo.com/packaging/news/aptar-plastics-reuse/
https://www.cosmeticsbusiness.com/news/article_page/P_and_G_and_Henkel_join_global_brands_to_wage_war_on_ocean_plastic_waste/150838/cn47674
https://ec.europa.eu/growth/industry/policy/circular-plastics-alliance_en
http://europa.eu/rapid/press-release_IP-18-6728_en.htm
https://endplasticwaste.org/
https://endplasticwaste.org/
https://www.businesswire.com/news/home/20190116005305/en
https://www.businesswire.com/news/home/20190116005305/en
https://www.theguardian.com/environment/2019/jan/21/founders-of-plastic-waste-alliance-investing-billions-in-new-plants?CMP=share_btn_tw
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Brand Demand Drives Recycling 
of Plastics

As more and more brands commit to increasing the use of recycled plastic in their products, 
companies in the beginning of the value chain need to react. 

The plastic recycling sector is undergoing an active phase 
of investing and innovation. Virgin plastic manufacturers 
are purchasing PET recycling operations and recyclers 
are expanding their operations. Also new solutions 
for the actual recycling process are arising to close 
the loop.

However, a similar increase in activity should 
take place also a few steps earlier, where the 
plastics has been used. How to get it into 
recycling instead of waste or incineration? 
Even though recycling rates are growing, the 
demand for recycled plastics is growing even 
faster. In order to close the loop, plastic waste 
collection needs to reach higher levels than 
today. 

Growing demand 
for recycled 
plastic has 
resulted in… 

…expanding rPET operations

The commitment of governments, alliances and separate 
brands has prompted action. For instance, Nestlé Waters, 
a member of the New Plastics Economy, has set the 
target to achieve 25% of recycled plastics by 2021, and 
eventually wants “to take the ’single’ out of single-use 
bottles.” To reach that goal, it expands its collaboration 
with US bottle-to-bottle PET recycling company CarbonLITE 
which in turn needs to expand its production. The new 

https://twitter.com/BASF_SustyNA/status/1073199326485245953
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manufacturing unit is expected to recycle more than 2bn 
post-consumer bottles per year, starting 2020. Nestlé 
Waters is also working with multiple suppliers to quadruple 
its usage of food-grade rPET within three years. (Source: 
Food Navigator)

…plastic manufacturers investing in 
recycling operations

Indorama Ventures, the largest PET producer worldwide, 
acquired a PET recycling plant from Custom Polymers 
PET in Alabama, US, in order to have a secured supply of 
recycled PET. According to Indorama, demand for recycled 
plastic has ramped up in the past year and a half. Plastics 
producer DAK Americas/Alpek is acquiring PET recycling 
operations from Perpetual Recycling Solutions in Indiana, 
US. Similarly to Indorama, the move was motivated by the 
need to balance supply with growing demand. (Sources: 
Bangkok Post, Compelo) 

…plastic recyclers innovating with 
recycling technologies

German chemical manufacturer BASF broke new ground 
in recycling with its ChemCycle project, a new way 
of making products with chemically recycled plastics. 

Multi-layered or unclean plastics that previously could not 
be recycled are processed to produce syngas or oils for 
recycled raw materials, with pilot products already being 
developed. 

Meanwhile in France, green chemistry start-up Carbio 
is proceeding with its technology for recycling plastic 
using enzymes. It is building a closed-loop PET plant 
for biological recycling in order to prove its technology. 
Furthermore, Canadian Loop Industries and German 
Thyssenkrupp Industrial Solutions are developing 
stand-alone plants where scrap PET can be chemically 
broken down and then re-polymerized into new resin. 
(Sources: EUWID Recycling und Entsorgung, Le Figaro, 
Plastics News Europe)

Will the collection 
rates keep up? 

To meet the demand for recycled plastics, plastic waste 
collection needs to reach higher volumes. As described by 
Finnish energy company Fortum, there is a race going on: 
recycling rates are growing rapidly, but the demand for 
recycled plastic is increasing at the same pace, if not faster. 
Thus, not enough plastic is collected. (Source: Helsingin 
Sanomat)

Unsplash

https://www.foodnavigator-usa.com/Article/2018/12/14/Nestle-Waters-North-America-Director-of-Sustainability-on-reducing-PET-waste-It-s-not-just-a-lofty-ambition
https://www.bangkokpost.com/business/news/1600286/ivl-buys-pet-recycling-plant
https://www.compelo.com/packaging/news/dak-americas-pet-recycling/
https://www.euwid-recycling.de/news/wirtschaft/einzelansicht/Artikel/kunststoffabfaelle-basf-treibt-chemisches-recycling-voran.html
http://www.lefigaro.fr/flash-eco/2018/11/28/97002-20181128FILWWW00096-carbios-choisit-la-vallee-de-la-chimie-lyonnaise.php
https://www.plasticsnewseurope.com/article/20190107/PNE/190109939/loop-thyssenkrupp-join-forces-for-recycling
https://www.hs.fi/talous/art-2000005984983.html
https://www.hs.fi/talous/art-2000005984983.html
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Debate on recycled plastics
Recycling and reusing recycled plastics dominated the debate 
on plastics in social media. While consumers around the globe 
already share their excitement over products such as sneakers 
made of recycled plastic bottles, consumers in Finland are only 
about to realize the full potential of reusing plastics.

V O I C E  O F  C O N S U M E R

Unsplash

 » Looking at social media debate in English, it seems evident that consumers globally are well 
exposed to products made from recycled plastics. Based on the positive reactions to companies such 
as Adidas announcing the use of recycled plastic bottles in their products, there is a market for products 
made from recycled plastics.

 » In Finland, consumers seem to have adapted fairly well to the recycling of plastics. In early January 
2019, for example, the willingness to recycle was highlighted by reactions to news that black 

plastics were unrecyclable. Some consumers who had been unaware of this were 
outraged and demanded companies using black plastic to take action to replace 

it. Others said they would recycle it anyway. They assume that at some point 
black plastic, too, can be recycled when the sorting 

machines learn to recognize it.

 » Although plastics and the circular 
economy are increasingly mentioned in 
the same context in Finland, the agenda is 

not yet set by consumers but rather 
by politicians, as well as agencies 

and companies working in the 
field of circular economy. 

Therefore, as consumers 
are becoming more and 
more eager to recycle, 
the next step would be to 
increase their awareness 
of what the recycled 

plastics are used for.
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https://twitter.com/KasleyKillam/statuses/1059988200616222720 
https://twitter.com/carleyives/statuses/1075194137765470208 
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https://twitter.com/LukkariniemiM/statuses/1082524808045387776 
https://twitter.com/jlillblad/statuses/1054382040680927234 
https://twitter.com/Kuluttajaliitto/statuses/1055714867242508288 
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Conclusion – What’s up Next? 

As we have seen, the discussion on plastic continues to be on the rise. Plastics, their 
production, usage, reuse recycling, and the possibilities to replace them create continuous 
waves of discussion and media publicity.  

Global consensus on 
restricting single-
use plastics 

A clear finding from recent publicity is that 
the trend to restrict the use of single-use 
plastics keeps spreading around the world 
with new countries setting bans, taxes and 
other restrictions. And as it happens, appetite 
comes with eating. Last year’s regulations 
and demands are tightening, and industry 
players are implementing them even in 
advance. Also, bans have already had a clear 
impact: the usage of plastic bags has declined 
significantly. 

Focus towards 
recyclable 
or reusable 
packaging

Since 2018, when M-Brain started following the 
topic of plastics more closely, the attitude towards 
bioplastics has changed. Previously, the discussion was 
more optimistic, and the demand for and expectations in 
bioplastics seemed to be increasing. Now, the problematic 
nature of bioplastics has come into focus in the media, 
and the interest is shifting from innovations in bioplastics 
to recycling and reusing plastic products. Even the old 

https://twitter.com/GreenAwakening/status/1089269700314316800 
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milkman model has been reintroduced, but it remains to be 
seen whether consumers will readopt the subscription and 
home delivery model. 

Overall, various signals indicate that the focus is shifting 
from the innovation of bioplastics to improving the 
possibilities of reusing plastics. This tendency is positive 
because the use of biodegradable materials in plastic 
production may eventually cause more environmental 
damage than old style plastic packaging. 

Companies and governments globally are more and more 
committed to reducing plastic waste. The movement 
of these stakeholders uniting in the fight against plastic 
pollution to create a circular economy remains strong. 
Several widespread alliances have been formed around 
the turn of the year to tackle the plastic waste problem. 
In addition, major plastic producers are finally taking 
responsibility for their products and are participating, for 
example, in cleaning plastic waste from the environment. 
What is missing is the plan to reduce the production of 
plastic. 

The commitment of alliances and individual brands has 
already affected the situation. More and more players from 
the beginning of the value chain, companies representing 
plastic manufacturers, as well as recycling companies, are 
starting to invest and innovate in recycled and recycling 
plastics, precisely due to brand demand.

What’s up next? 

So, what do we predict will happen next? Our estimate 
is that the discussion over plastic straws and bags will 
decrease as governments and companies have reacted 
to the message of consumers. We also predict that new 
topics such as cigarette stubs and chewing gums will 
be the subject of discussion later this year. Overall, the 
direction of development is more towards circular economy 
than biodegradable packaging.

To verify how the role of plastic is going to develop in the 
future, M-Brain’s analysts will continue to follow the topic 
closely. Their knowledge and understanding of the different 
positions and perspectives that should be considered when 
talking about plastic and its future are also at your disposal. 
In addition to news monitoring, we produce tailored reports 
where we dive deeper into any topic that keeps a client 
awake at night. Contact us to learn more!

Next up: A movement 
against cigarette butts and 

chewing gum, the two large 
contributors of litter?

First initiatives have been 
taken to reduce the impact of 
cigarette butts and chewing 

gum on the environment. For 
instance, the EU has agreed 
to cut waste from tobacco 

products, in particular cigarette 
filters containing plastic. In the 

US, several states and individual 
beaches are planning to set 

a ban on smoking due to the 
plastic litter ending up in the 
ocean. As for chewing gum, 
the first British supermarket 
chain decided to sell only 
plastic-free chewing gum. 

Consumers, on the other hand, 
are not really aware of the 

plastics inside these two items. 
European Parliament, Tampa 

Bay, Independent 

https://www.m-brain.com/contact-us/
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About M-Brain’s Research

M-Brain’s analysts constantly monitor media talk, social 
debate, consumer behavior and change. Our own 
information source database includes over 200 000 
editorial media sources as well as hundreds of millions of 
social media accounts from platforms such as Facebook, 
Twitter, Google+, Instagram, VKontakte and SinaWeibo, in 
addition to blogs and discussion forums. Our information 
source database is administered by special source analysts 
who maintain and expand the database on a daily 
basis. M-Brain’s analysts also have access to numerous 
internationally and nationally-valued data warehouses and  
databases.

amount of publicity and development of social media 
during the follow-up period. Our experienced media and 
market analysts have been studying publicity from the 
point of view of the different plastic themes, and relevant 
qualitative examples have been picked up from the data, to 
predict how the plastic trends will develop in the future.  

M-Brain harvests billions of sources every day and, using our own proprietary AI based 
technology, we select customer relevant data points for further analysis by M-Brain’s 150 
academically trained market analysts. In other words, we filter and extract information that 
is relevant for our customers from an ever-growing amount of external data. 

M-Brain’s own media 
listening tool M-Adaptive is 
used to track the “Voice of 

Consumer”  

M-Adaptive is able to monitor the most common social 
media channels. For this white paper, we collected data 
from October 2018 – January 2019, tracking e.g. companies, 
brands, competitors, customers, stakeholders, campaigns, 
and events. M-Adaptive automatically determined the 
amount of publicity for the selected time period and 
compared it to a previous reference period. This change is 
considered to be the “Voice of Consumer” as most social 
media conversation takes place among consumers.  

From the retrieved material, we have carried out 
qualitatively verified illustrative graphs that express the 

M-Brain’s industry 
monitoring solution 

“Industry Insights” covers 
industry developments 

in editorial sources 
systematically and reliably

The analysis of editorial media coverage is based on 
M-Brain’s Industry Insights monitoring service, in which 150 
academically trained market analysts are tracking more 
than 3 million sources from 140 countries in 30 different 
languages. From this material our analysts have picked 
up the most essential news to provide a comprehensive 
outlook of the industry development related to plastics. 

More about M-Brain

http://www.m-brain.com/


© 2019 M-Brain I www.m-brain.com   24

M-Brain White Paper  I  Plastics

T O  T H E  R E A D E R 

M-Brain identified plastic as a major media issue and started monitoring the topic 
closely and consistently in 2017. We realized that this information would be essential 
to many of us, since nearly every organization in the world is somehow touched 
by the existence of plastic. And as it happens, there has never been as much 
information on plastic available as there is today. 

Plastic can be viewed from various perspectives, for example that of citizens, 
consumers, industries, retail, regulatory bodies, scientists and R&D. A single report 
covering all the different views on plastic would make for an exhausting read. That is 
why we decided to focus on the voice of consumers around the globe and in Finland  
– and how industry and governments are reacting to this voice. 

The purpose of this white paper is to give you an easily digestible information 
package on how plastics are perceived in the media. It also offers insights on 
how this discussion has developed over the last months. You will get the latest 
developments on plastic regulations, new product innovations and substitute 
solutions, the topics consumers are talking about, and how companies respond to 
consumer aspirations and changes in legislation. This paper also uncovers the topics 
of the next few months and the direction the discussion is heading to. 

We hope you enjoyed reading this white paper. If you want to learn more about 
M-Brain intelligence solutions, please visit our website.

https://www.m-brain.com
https://www.linkedin.com/company/mbraingroup
https://twitter.com/mbraingroup
https://www.facebook.com/mbraingroup
https://www.youtube.com/channel/UCvL0gkHoBzywLCSgfxPWgvA

